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FAVOURITE STEAKHOUSE

OF all the categories, it was this one
in which an outright winner became
clear first. This kind of speed must
be in the DNA of The Meat Co,
because it’s only been around for two
years here, and yet it’s still managed
to be voted in the Top 5 favourite
restaurants in the country and
outright winner of this category. The
brand itself already has 16 venues
across the world, and that numbert’s
growing,

The concept is a clever hybrid: on
the one hand the menu appeals to the
meat-lover’s raw appeal, while on the
other hand the design appeals to the
finer tastes of the more elegant diner.

By day, large expansive windows
let in natural light complimenting

the contemporary fit-out and feel.

By night, oversized
chandeliers and a rich
autumn colour palette
build on the chic and
welcoming atmosphere.
This multi-layered
approach even echoes
through the layout:
ground floor sees a fine-
dining meat-fest, the first
floor gives a more casual
dining experience, while

the new rooftop extension offers one
of the countries trendiest hotspots

for both dinner and drinks.
It’s the ultimate smart-casual
restaurant experience. While your

inner sophisticat is
being pampered and
soothed by the excellent
wine list, low-tempo
vibe, and moody glow,
your simple meat-loving
appetite is being gorged
by some of the best
steaks on the island,
dripping sauces and tip
top service. With one

restaurant managing to straddle two
worlds so well, it’s no wonder The
Meat Co a FACT Award winner.
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